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Why LinkedIn? 

• A big part of your personal brand 

• The new way to be discovered/head hunted 

• Create a personal and professional network 

 

What should you think of in your profile? 
Relevant and updated information (previous work experience, education, 

internships, ex-jobs) 

 

Suitable picture    Education  

Summary    Recommendations  

Experience    Groups 

Courses   Following companies 

Languages   Contact for    

Projects   Skills and expertise  

Certificates    

 

 



Showing how it works 
Why keywords and what kind of keywords? 

 

Anroid    Front end 

IOS    Back end 

App developer   Java 

System developer  C# 

Systemutvecklare   JavaScript 

Programer   Scrum 

Programmerare   .Net 

 

And so on…the keywords depends on what profile we are looking for. 
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Profile example 
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How to market your brand 

• Github 

https://github.com/ 

• Your own website  

• Jobsites 
 telinrekrytering.se 

 experis.se 

 manpower.se 

 monster.se 

 indeed.com 

 webbjobb.io 

 careerbuilder.se 

 ams.se 

https://github.com/


Good luck and visit 

 

Telinrekrytering.se 

 

Experis.se 
 


